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B craTtbe paccMaTpuBarOTCs JUCKYPCHBHO-CTHIIMCTHUECKHE OCOOCHHOCTH COBPEMEHHOTO METUaTeK-
CTa, JaeTcs ONpelesicHHE NepCya3uBHOCTH U 0OOCHOBaHME KAaTErOPHAIBHOIO CTaTyca 3TOTO MOHATHS, pac-
KpBIBAaETCS CTPYKTYpa KaTETOPHUHU MEPCYa3sUBHOCTU U MPOCIEKHUBACTCS €€ Pealn3alisi B TEKCTaX COBPEMEH-
HBIX 3JICKTPOHHBIX T'a3eT, a TAKXKE B3aMMOCBSI3b JAHHOM KaTeropuu ¢ cyOKaTeropusiMyi aBTOPHU3ALIUH, THAI0-
TUYHOCTH W OlleHKHU. [lemaeTcs BEIBO 00 0c000# poiy KaTeropuy OIEHKH B PeaTu3alluil BO3ICHCTBYIOMICH
(hYHKIINH Ta3eTHO-ITYOIUITUCTHYECKOTO TEKCTA.

[Ipennaraercs 000CHOBaHME HCIIOIB30BaHUS JUCKYPCUBHO-CTHIMCTHYECKOTO METO/A aHaIu3a Me-
JMATEKCTa B KauecTBe 0a30BOro, MO3BOJISIONIET0 00BICHUTH BO3ACHCTBYIONIMH TOTEHIUAT MEIUATEKCTOB C
YYETOM SKCTPAIMHIBUCTHYECKUX (HaKTOPOB HUX HOpokaeHHs. Ocoboe BHUMAHHE YIENSETCS BBISBICHUIO
CTUJIMCTUYECKUX NPUEMOB BO3JIEHCTBHS Ha YUTATEINs, PEalM3yeMBbIX B TEKCTaX COBPEMEHHBIX HMHTEPHET-
razer, MoJPOOHO paccMaTPHUBAIOTCS CIIOCOOBI YOSIKACHUS U BHYIICHHS U UX B3aUMOJIEHCTBUE. AHATIM3HUPY-
eTcs MPUHLMII TEKCTOOOPa30BaHUs B MeIMaKOMMYHUKAMK. J[aeTcsi cucTeMHasi XapaKTepUCTHKA aBTOpa Kak
cTuiIe00pasyomas KaTeropus MyOIMIUCTHYECKOTO TEKCTa, UCCIEAYIOTCS CIIOCOOBI MPOSIBICHUS! aBTOPCKOTO
Havajia 1 0COOEHHOCTH OOIIIEHHS aBTOpa C LIEJIEBON ayAUTOpHEH.
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TEropus IUAJIOTHIHOCTH; JUCKYPC, HHTEPHET-Ta3eTa.
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The article examines the discursive and stylistic features of contemporary media texts, gives the def-
inition of persuasiveness, validates the categorical status of this concept, and reveals the structure of the cat-
egory of persuasiveness and its realization in texts of modern electronic newspapers, as well as the relation-
ship between this category and subcategories of authorization, dialogicality and evaluation. A conclusion is
drawn about the special role the category of evaluation plays in the implementation of the influence function
of newspaper publicistic text.

The article provides substantiation for the use of discursive and stylistic method of media text analy-
sis as a basic method allowing one to explain the influence potential of media texts considering extralinguis-
tic factors of their generation. Special attention is paid to identifying stylistic techniques of affecting a reader
which are used in texts of modern online newspapers. The article discusses in detail methods of persuasion
and suggestion and how they interact with each other. The principle of text formation in media communica-
tions is analyzed. The article considers system characteristics of the author as a style-shaping category of
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publicistic text, the ways of the author's individuality manifestation, and features of the author’s communica-
tion with the target audience.
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