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PaccmoTtpena TpaHcdopMaius IIEeHHOCTHO-CMBICTIOBOTO TMOJISI KOHIIETTa «J100p0» B OTEUECTBEHHBIX
II€YaTHBIX U3JaHUAX. Ha ocnoBe I/ICCJIeIlOBaHI/Iﬁ JICKCI/IKOFpa(i)I/IquKI/IX HCTOYHUKOB BbISIBJICHBI OCHOBHBIC
CMBICIIBI Y3yaJbHOM MOAEIM KOHIenTa. B kayecTBe MpakTH4eCKOro MaTepuasa MOCIyKUIN HHTEPIPETaLUuN
JIEKCEMBI «100p0o» B TEKCTaxX OOIIECTBEHHO-TIOJUTUYECKUX HM3JAHUH: KayeCTBEHHOTO H3aaHus «Pycckuit
penopTtep» U MaccoBoro m3nanus «Komcomonbckas npasaa». McciaenoBan Bech MaccuB TekcTa 3a 2016 1.,
coziepKallero JaHHbIM BepOanu3atop. [1o utoram mpoBeaeHHOTo aHaNn3a y3yalbHOW M AUCKYPCUBHOH MO-
Jeneil KOHIenTa «Jo0po» B ABYX M3IAaHUSAX aBTOP NPHUIIET K BBIBOAAM, YTO Ha NepuU(epur AUCKYPCUBHOM
MOJIEJIN B KYPHAIBHO-Ta3eTHON MEPHOAWKE, MPEICTABICHHONW OOIECTBEHHO-TIONIUTHUECKUMH H3/IaHUSIMH,
MOSIBIISIIOTCS. HOBBIE CMBICIIBI, KOTOPBIE HE HAOMIOJAIOTCS Jake Ha MepUQephH OOIIEsI3bIKOBOW MOJICIH.
Hanpumep, BblensieTcsi yHUKalIbHAas JIEKCEMa «4acTh Ha3BaHMS YEro-In00, KaKoW-TMOO OpraHu3aluy, akK-
UM U T. A.», 3TO CBSI3aHO C OCBEIICHHEM B M31aHNUHU WH(POPMALIMH, B TOM YHCIIE U B HOBOCTHBIX JKaHpPax, Ilie
pacckasbIBaeTcs O ACITEIHbHOCTH KaKMX-THOO OpraHM3anvii, O MPOBEIeHUH akuuii u T. 1. Ilpu 3Tom obmiee
YHUCJIO 3HAYCHWH Y3yaJbHOH MOJENM OKAa3bIBAE€TCSl MEHbBILE 10 CPaBHEHUIO C MOJAEIBI0 JUCKYPCHUBHOH.
MOXHO OTMETUTh TaKXe HELEHTPUPOBAHHYIO CTPYKTYPY OpraHH3allH CMBICIIOBOTO IIOJISI — FPaHMLBI BEp-
0an3aToOpOB CTEPTHI, CMBICIBI OKA3bIBAIOTCS OIHM3KKM Mex 1y coboil. Ho Hapsay ¢ 3TUM coXpaHsIOTCS U Tpa-
JTUITMOHHBIC 3HAYCHHS KOHIENTa. B 000uX M3MaHMsIX HAHOONBIIYI0 YaCTOTHOCTH JIEMOHCTPHPYET JIeKcema
«TIOJIOKUTENbHAS OLEHKA Yero-1ndo, Koro-mubo», KoTopas MPaKTUYEeCKU COBHANAET C SIIPOM Y3yaJabHOM
MozeaH. ABTOp JeTIaeT BBIBOJ, YTO AaHHbIE OCOOCHHOCTH PENPE3CHTANH KOHIIETITa «I00p0» MOXHO BCTpe-
TUTb U B IPYIUX OTCUCCTBECHHBIX O6HICCTB€HHO-HOJH/ITI/I‘-IGCKI/IX U3JaHUAX.

KiroueBble cioBa: KOHIENT; 100po; pemnpe3eHTanust; 0O0MIeCTBEHHO-TIOJIUTHYECKUE U3JaHus; TIe-
YyaTHasl IEPUOIUKA; LIEHHOCTH; CMBICIIBL.
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The article considers the transformation of the value-semantic field of the concept “good” in the Rus-
sian press. Based on studying lexicographic sources, we identified basic senses of the usage model of the con-
cept. The practical material of the research includes interpretations of the lexeme “good” in texts of public po-
litical press: a quality magazine Russian Reporter and a tabloid newspaper Komsomolskaya Pravda. We stu-
died all the texts for 2016 containing the given verbalizer. Having analyzed the usage and discourse models of
the concept “good” in the two given sources, the author concludes that there are new meanings appearing on
the periphery of the discourse model in magazines and newspapers of public political orientation, which are not
found even on the periphery of the common language model. For example, a unique lexeme “a part of the name
of something, of some organization, event etc.” can be found, which is connected with publishing information,
including the news genres, telling about the activity of some organizations or some events etc. At the same
time, the general number of meanings of the usage model is smaller in comparison with the discourse model.
The author also notices the non-centric structure of the semantic field organization — the margins of verbalizers
are blurred, the meanings are close to each other. However, traditional meanings of the concept are preserved.
In both Russian Reporter and Komsomolskaya Pravda, it is the lexeme “positive evaluation of something,
somebody”, practically coinciding with the nucleus of the usage model, that is of the most frequent occurrence.
The author draws a conclusion that the given peculiarities of representation of the concept “good” may be en-
countered in other Russian newspapers and magazines of this kind. Thus, we see that the concept “good”, being
a basic notion in the Russian cultural value paradigm, translates the meanings which do not change with the
course of time. Along with that, this lexeme obtains new senses which can be found at present in the discourse
model of the mass media, including those under study in this paper.
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